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An audience revolution?

3 Prioritisation of public use, knowledge and
understanding of the arts?

3 New forms of public engagement and
dialoguei ACE O S r-Ar-t:s . «Debat
of a new direction of travel?

3 The rise and rise of personalisation? The
need for cleverer language here

3-A new template for customer centric arts
organisations?



Prioritisation of public use,
knowledge and
understanding of the arts?



A shift or a stutter?

3 Thissc =St hees=t @i -1 :0:r Yy
oChangr-ng. Pl aces0,; my
others

3 How seriously are you going to take the
responsibility to increase public use,
participation, understanding and
appreciation of the arts

3 McMaster pointing In different directions
here?



New forms of public
engagement and dialogue?



consultation or Active Participation?
Enrolling the puplic aifierently

3 How might you enroll the public-differently in
your activities

SACEO S« pu-bilsiecs valsrue =& n
I a mandate for Innovation and risk

sWhy cwowul: dn ot - under:s
or-gani-sati-ons -do moir:-e
jury type experiments to drive greater public
Interest inthe arts I a ««0-c.on s uk tat
model If you like



Negotiating the value ofithe arts

Od-n @an: i ncreeas:khngl y
demanding age, artists have to

establish the value of what they do
through a conversation with their

audikr-e nces:,; p-eers ar

trer- (2005 )Centuny:ttes Or g an



A quick poll I do you agree or
disagree with this statement?

od:ti sz isur-ely . part of
organisations to balance artistic excellence
and integrity with audience focus and public
engagement, and that currently the
engagement of the public weighs too little

on arts organisations and artists in receipt of
publi ¢c moneyao



